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Analysis on Body Satisfaction of Women Aged in
30—45 and Their Dress Style Preference

ZHANG Han“ ,YING Junya“, YANG Yunchu*"’
(a. School of Fashion Design and Engineering; b. Zhejiang Provincial Research Center of Clothing
Engineering Technology , Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: In order to help garment enterprises master the relationship among somatotype

characteristics of the female, body satisfaction and their dress style preference, the author did the detailed

research by in-depth reviews and questionnaire survey from four dimensions: basic personal information,

body satisfaction, product elements and product preference. After that, the relativity between the body

satisfaction and dress style preference of women aged in 30—45 and between their body satisfaction and

their dress style preference were analyzed. The results of the above study could assist the garment

enterprises in making decisions of product development and recommendations of female dress style in

clothing sales.
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