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A Comparative Analysis of Women Entrepreneurship
in Different Income Countries

WANG Feirong GENG Ming—=xing

( College of Economics and Management Zhejiang university of technology Hangzhou 310023  China)

Abstract: Characteristics of women entrepreneurship in different income countries are quite differ—
ent. Based on the analysis of the data from GEM and other resources this paper compares the differ—
ences of the overall level entrepreneurial motivation entrepreneurship resource acquisition busi-
ness risk attitude business performance and contributions of women entrepreneurship in different in—-
come countries. The main causes of the difference were due to the different entrepreneurial environ—
and entrepreneurial conditions in different income countries. Corre—

ment cultural background

sponding conclusion and prospect were put forward accordingly.

Key words: women entrepreneurship; high — income countries; low & middle — income countries;

entrepreneurial environment
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