2017 7

Jul. 2017
4 134 Journal of Shandong Women’ s University No. 4 Ser. No. 134
( 450001)
1 C913.68 A 11008 —6838(2017) 04 - 0022 - 07
2015 6.88 ()
50. 3% 2014 1. o ( Internet)
47.9% 2016 N o 1969
7.31 2015 6.25% ",
” Q;\
+7 o
12017 05 — 04
: “ " :2015BSHO11) ;
(1971—)

(1990—)

0220



= 2017 4

2. o 1000 ~2000 12.7%
“ 7 “ 2000 ~ 3000 1.6% 3000 ~
7 4000 6. 8% 4000 ~ 5000
18 ~40 o 9.7% 5000 ~ 10000 ;
3. o 4.7 5
. 59.4% 3 ~5 20.2% 2 ~4
. 38.9% 1 6.3% »
N ; 2. o
N ; N ) 26. 2%
o 57. 7%
o 3 11.5%
() 3~5 2.5%
5~10 2.0%
10 ;
N . 5 ;
o 3000 75% ; 2/3
o (27.6%) . (25.8%)
442 (21.1%) ; .
1. o o
64.7% ; 18 ~25 0
58. 8% 26 ~29 . —_—
20.1%;
36. 7%
36.4% 21.3%;
3 ;
56.3%;
54.5% o
13.6% 10.6%; o
49.5% ()
1000 7.5%

1

Sig.

.030

.033

.022

023-



.910

.018

.642

. 685

.024

.019

.201

. 000

.200

.298

. 606

.003

.030

0.05

0.000

c24o

Sig
0.05

0.019

10.948

1.825

3.459

.003

6.004

1.001

2.148

. 049

3.168

.528

2.494

.023

3. 4o




= 2017 4

F Sig.
5.887 6 0. 889 1.658 . 000
160. 428 245 .525
3
4 (2)
F Sig.
110. 985 6 18.935 2.601 .023
23.011 6 3.698 .523 .873
4
3.
o 5.
5
F Sig.
3.343 6 .557 2.287 .036
63.272 7 9.039 2.266 .029
5 o
4.
o 6 7 o
6 (1)
F Sig.
53.367 6 8.89%4 5.074 . 000
443,537 253 1.753
496.904 259
6
7 (2)
F Sig.
F2.1 +E2.2 +E2.3 +F2.4 +E2.5 +F2.6 + E2.7 116.754 6 19.459 2.190 047
36.283 6 6.047 2.345 .032
F4.1+F4.2+FE4.3+F4.4 611.275 237 2.579
647.557 243

.25-




o26c



= 2017

4

1/5

80%

3.4%

1/7

13.0%
115.9%

; 96%

1/3

1/3

»

-27-



3 @ . http: //www. cnnic.
net. cn/hlwfzyj/hlwxzbg/hlwtjbg/201601 /120160122 _
() 53271. htm.,
®) _ > http: //baike. baidu. com/link?
url = Bmzx3zhvMmm _xwYQCTI611pRzSp — 1FenvTiNzu
o — QmitJr3K8xre3HN24RdOb3HhHqGXV7M3jk9C14¢0i0

—-6P50QeMdb{P6e — joYtCpCe79_3,

The Influence of Internet on Young Women’ s Travelling Behavior:
On the Investigation and Analysis of Situation in Henan Province
JIANG Mei-hua LI Xing-zhen
( Zhengzhou University Zhengzhou 450001 China)

Abstract: In the Internet era Internet has not only positive impact on young women’ s travelling behavior but
also obvious negative impact. The main positive impact includes possibility of rational tourist choice provided
by the Internet information platform new path of rational tourism brought about by information choice on In—
ternet; expanding of interpersonal relationship made possible by the interactive Internet platform and the real—
ization of modern functions of tourism caused by the application of modern Internet technology. The negative
effects of the Internet on young women’ s travelling behavior are: the security risks and the crisis of trust
brought about by the Internet. Therefore we need to strengthen the positive impact on travelling behaviors of
young women promote the positive interaction between women’ s tourism and the development of the Internet
and enhance the quality of life of all tourists including young female tourists.
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