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A Study on the Transforming of Women’ s Magazine in China from
A Media Political Economy Perspective
SHI Xin
( Women’ s Studies Institute of China Beijing 100730 China)

Abstract: This article explores how the operation and content of women’ s magazines are determined by the chan—
ging of political and economic structure in the context of transformation from traditional media management system
to market economy from a media political economy perspective. During the process of media mercerization the
marketing model of women’ s magazines has shified from distribution — supported to advertisement — supported
which has caused the declining of traditional women’ s magazine of Women’ s Federation and the uprising of fashion
magazine. To meet the demand of masculine and consumerism they attach women to family and consumption closer
and thus strengthen the gender stereotype.
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