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An Approach to the “Glass — Ceiling” Effect
for Female Career Development

Zheng Qixu Sun Wanxia
( China University of Petroleum (Eastern China ) Qingdao 266580 China)

Abstract  “Glass — ceiling” effect refers to a fact that a certain top position in a company seems to be in
the easy reach for a group of people but in fact is impossible to be reached. This effect has shaped a major bar—
rier for women in their career development and this phenomenon has drawn attention of scholars and experts
globally. Researches and statistical works have been carried out in order to find a way to explain this phenome—
non and hence to solve it but has failed so far. In fact a breakthrough in the “glass — ceiling” effect is to start
with the organizational behavior reshape the organizational notion and break the mind — set about female em-
ployees. Then female employee development is to be redesigned strategically by the top managers of the com—
pany. Thirdly female employees are supposed to enjoy the equal opportunities and continuous training. Be—
sides to adopt sound legislative measures will ensure the career development for female employees. Funda-
mentally the settlement of this problem largely depends on the development of social productivity and the so—
cial progress thereafter brought forth.

Key words: female; career developmeni “glass — ceiling” effect; organization

26



