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Analysis of Women NGO’s Social Capital:

Take Shanxi Research Association for Women and Family for Example

WANG Ting—-ting
Xi’” An Fanyi University, X1’ an, Shanxi 710105, China

[Abstract]The development of non—governmental organizations(NGOs) need support from various resources,
social capital is an important tool to study the organization’s ability to access resources. This paper takes the
Shanxi Research Association for Women and Family as an example, based on the situation of organization,
divides the social capital into internal capital and external capital, uses the factor analysis method to explain the
social capital of the women’s NGO. How to maintain independence, enlarge organization’s influence and raise
fund have become problems facing the practices of women’s NGO. According to the three —dimensional
analytical method, this paper discusses the optimization way of NGOs’ social capital structure through the
individuals’ exchanges and communication, perfect the organizational structure and intensify the policy.

[Key words]women; non—governmental organization; social capital
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