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The Analysis and Thinking about Intellectual Women$ Interest Appealing

to the Realization of Their Own Value

—The Impact of Market — oriented Reform on Intellectual Women in the Workplace
Wang Ailian
(Shanxi TV University Taiyuan Shanxi 030027)

Abstract: With the establishment of market economic system Chinasé market — oriented reform and also with the o—
verall society becoming a diversified heterogeneity community the major changes have taken place in women$ status
and the interests especially in the realization of their own value intellectual women have full cognition to the plural—
ism fact and present diversified interest appeals. Through the analysis of intellectual women$ major interest appealing
to the realization of their own value the article tries to put forward its path thinking about how to realize their own
value.
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