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Gender: An Effective Analysis Example of Media Broadcast
LIU Jian PENG Cheng

( School of Literature Jilin University Changchun Jilin 130000 China)

Abstract: This essay tries to analyse and explain the female images in media broadcast in the angle of gender research example and

dissects the gender cultural construction of media mimesis environment. In three aspects saying and being said seeing and being seen

and acting and being acted the male right of speech and gender as well as the stiff prejudice on female images were both researched

and illustrated. Finally in this essay the countermeasures and thoughts are brought up with in terms of how to promote mainstreaming of

gender conscience in future media broadcast to promote advanced gender cultural construction in media culture by reinforcing the gen—

der conscience in media broadcast.
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